such a team is outlined. Specific features contributing to the integration of women into the army have been identified.
Specific components of the communicative culture of the military team, which are determined by the personal qualities
of female military personnel, are separated. The advantages and disadvantages of taking into account the gender ap-
proach to the formation of the communicative culture of the military team are revealed. Recommendations are given that
can help in managing a military team, the members of which are female military personnel.

Keywords: communicative culture, military service, military team, gender differences, personal qualities.

CIIMCOK JIITEPATYPHU

1. Tennmepna momituka y 36poiinux Cwiax Vkpainu: mpobiemu Teopii Ta mpakTuku: MoHorpadis / 3a 3ar. pen.
O. M. Oniitauka. Kuis: HL] I'T1 3CY, 2012. 334 c.

2. Kpouyk M. L. I'enziepHa piBHICTb SIK CKJI/IOBA 3arajibHOTO MPHUHIMITY piBHOCTI. Haykosutl gichux JIbgi6cvKo-
20 depoicasrnozo yrieepcumemy enympiwnix cnpas. 2011. Ne 4. C. 464-471.

3. Maprentok T. XKinku y 36poiiHHX cHIax cBiTy Ta Ykpainu: nuisixu g0 interpamii. URL: http://povaha.org.ua/
zhinky-uzbrojnyh-sylah-svitu-ta-ukrajiny-na-shlyahu-do-intehratsiji/ (nara 3Bepuenss: 12.09.2022).

4. Tpunaii 1. O. [Ipobrema renaepHoTo 6aMaHCy B HAI[IOHAIFHUX 30POHHIX CHIIaX: TEOPETHKO-TIPUKIIAAHUHN ac-
nekT. Hayxosutl sichux nyoaiunoeo ma npueamuozo npasa. 2016. Bum. 5. C. 3-8.

5. Tapacrok L. B. Ilcuxomoriuni MexaHizMu aganraiii ocooucrocti. Hayxosi 3anucku. Cepia «llcuxonozis i ne-
dazoeixay. Octpor: Bua-Bo HanionansHoro yHiBepcurery Octpo3bka akanemis. 2011. Bun. 17. C. 342-349.

6. Tkauyk P., Jxepmk C. Bix amMa3oHOK TaBHWHH 10 >KiHOK-BOiHIB chorozenns. URL: http://viysko.com.ua/
journal/genderna-politika/vid-amazonok-davnini-do-zhinok-vojinivsogodennya/ (nata 3BepHenns: 12.09.2022).

7. Txkau II. b., boitayk X. I. PO3BUTOK Ji1epChKOTO TIOTEHITIATY Ta TeHIEPHOT 0013HAHOCTI K HAMPSM CTpaTerid-
HUX KOoMyHikaniii HarionaneHoi akanemii HamionansHoi rBapaii Ykpainu. 30ipuux naykosux npays Hayionanvhoi axa-
Oemii Hayionanvnoi 26apoii YVkpainu. 2020. Bun. 2(36). C. 15-20.

VK 327:316.772.2:615.371]:004.773

ANALYSIS OF THE TONALITY OF PUBLICATIONS OF LEADING POLITICAL
FIGURES REGARDING THE VACCINATION CAMPAIGN (ON THE MATERIAL
OF TELEGRAM CHANNELS)

Luchytska Yuliia, H. O. Cmebauna

Abstract. In this article we analyzed Telegram channels of leading political figures of Ukraine concerning publi-
cations covering the issue of the COVID-19 pandemic, the activity of this topic in the publications and their tonality
were determined. As a result, we found out that the President of Ukraine has only 5 publications concerning vaccination
with a predominant neutral tonality about it and the organization of vaccination. Ex-President of Ukraine Petro Po-
roshenko has 41 posts with predominant neutral tonality. Prime Minister of Ukraine Denys Shmyhal has the biggest
number of posts — 49 with neutral tonality and ex-Prime Minister of Ukraine Volodymyr Groysman has 34 posts with
predominant negative tonality about the organization of vaccination.

Keywords: Telegram, political communication, vaccination, COVID-19, discourse.

Telegram is currently the third most popular messenger in Ukraine, although there are no exact
statistics on the number of users, but according to the results of the 2018 TGStat study, we can see
that the largest number of users are 18-24 years old. President of Ukraine Volodymyr Zelenskyi
successfully took advantage of this, using his channel to communicate with young people, i. e. voters
(Plakhta, 2020).

However, there are also significant disadvantages. Precisely because of the lack of any control
and content filtering, the distribution of various manipulations and disinformation has become even
easier. Recently, we can clearly observe this phenomenon due to the pandemic, which provided the
basis for various manipulations, the spread of false information about the origin of the Covid-19
virus, restrictions related to it, recommendations for treatment and behavior in public space, etc.
(Skalatska, 2021).

Today, the study of Telegram is mostly carried out by public organizations, journalistic analy-
tical centers / institutes; in the scientific environment, political communication in Telegram, as well
as how the vaccination discourse is formed there, are briefly covered.

The relevance of this work is determined by the insufficient number of studies of the Tele-
gram platform itself in the Ukrainian political information space. Also manipulations on the topic of
COVID-19 are potentially one of the most dangerous of political leaders, because their opinion is
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authoritative with voters. The purpose of the study is to find out the specifics of coverage of vac-
cination and the COVID-19 pandemic by politicians in Telegram channels.

The research method is content analysis. To form the data, we chose politicians who held the
highest government positions and have many followers — President of Ukraine VVolodymyr Zelen-
skyi, ex-President of Ukraine Petro Poroshenko, Prime Minister of Ukraine Denys Shmyhal and ex-
Prime Minister of Ukraine VVolodymyr Groysman (Table. 1):

Table 1. Number of followers

Politicians Followers
Volodymyr Zelenskyy 51270
Petro Poroshenko 37913
Denys Shmyhal 10 810
Volodymyr Groysman 6 968

The research covers January—September 2021, because it is the period of the most active vac-
cination campaign.

So, we downloaded the archive of posts and highlighted messages that mentioned the words
"pandemic”, "vaccination”, "covid" and "COVID-19" by reading and writing the words down. As a
result, it was found that the president almost does not write about the topic of the pandemic in his
channel, unlike his colleagues. The Prime Minister of Ukraine Denys Shmyhal made the biggest
number of posts among researched channels — 49 (Fig. 1).

Then we analyzed the posts mentioning the subject of vaccination and the organization of vac-
cination by the tonality — “positive”, “neutral” and “negative”. The analysis was conducted by reading
and sorting out posts by key wards or visible extreme negative / positive statements.

In Figure 2, we see that politicians do not write negatively about the vaccination itself, mostly
neutrally. Thus, most of the publications relate to coverage of the current situation regarding vac-
cination, for example, Denis Shmyhal writes on May 29: "The first batch of 20 million Pfizer vac-
cines has already arrived in Ukraine. Today we received 117 thousand doses, and by the end of the
week we will receive a total of 167 thousand. The vaccine will immediately go to the regions, and
this will speed up the pace of vaccination in Ukraine."

Figure 1
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Having considered the organization of vaccination in Ukraine, we observe other results —
a negative attitude towards the organization of vaccination was found in posts of opposition politi-
cians’ (Fig. 3). Thus, Volodymyr Groysman’s publications with criticism prevail. For example, in
a publication dated January 29, 2021, he writes: "We do not have a professional and competent
Government. | have repeatedly said that !'decisions that had to be made the day before yesterday, the
authorities will make the day after tomorrow! But also crooked. And there are many examples of
this! This is the failed 2020 budget, when the state of Ukraine borrowed 680 billion hryvnias and put
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it on the shoulders of the economy, this is also the lack of support for the economy and households.
And the most urgent thing is the failure of vaccine purchases!" Also worth to mention that he has
only one positive publication. Ex-president Petro Poroshenko also has only one positive post; most
of his publication have neutral tonality. Volodymyr Zelenskyy has no negative statements about the
organizations of vaccination, mostly neutral. Denys Shmyhal has no negativity, most of his posts are
neutral, but compared to the president, he has 20 positive statements.

Figure 2
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Conclusions. As the results of the research, we can see that the subject of vaccination is active-
ly used by politicians in the political campaign, especially often such cases occur among representa-
tives of the opposition. Observing cases of politicians using the topic of the pandemic, we can con-
clude that politicians, especially representatives of the opposition, are most interested in this topic as
a reason for political promotion. Analyzing the tone, we see that opposition often speak negatively
about the organization of vaccination, when no negative publications were found on the topic of vac-
cination itself.

With the help of further and more extensive research we can give the detailed analysis of
weakness and strengths for content managers and related people that work on politicians. Whose
numbers and data improve the strategy of creating post about different themes and situations, they
can predict the reaction and effect of campaigns. Also, the Covid-19 pandemic is not over, so the
correction of vaccination information campaign is still relevant.

Figure 3
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Anomayia. Y uiii crarti Mu npoasanizyBainu Telegram-kaHaiiu MPOBIIHKUX MOJITHYHUX Jisf4iB YKpaiHu, a came
myOutikaniii Ha Temy nanaemii COVID-19, Bu3Haumnmm yacToTy 3rajiok mi€l TeMH B IyOJIiKalisx Ta iXHIO TOHAJIBHICTb.
VY pe3ynbraTi MU 3’sicyBainy, mo y [Ipesunenra Ykpainu € jumie 5 myOsikalfii 1010 BakIMHAIIT 3 IEPEBaXKHOK HEHT-
PABHOIO TOHAJIBHICTIO PO BAaKIMHAIIIIO Ta ii opraHizamito. Y ekcrpesuneHra Ykpainu [lerpa [Topomenka 41 my0iika-
1is 3 MIEPEeBAXHOIO0 HEHTPAIBHOIO TOHANIBHICTIO. Haiibinbine gomnwucis Oyiio BUSBICHO y TpeM’ep-MiHicTpa Ykpainu [le-
nuca [lmuranst — 49 qomuciB 3 MepeBaKHOIO HEHTPAILHOIO TOHAIBHICTIO; Ta €KC-peM ep-MiHicTpa Ykpainu Bosoau-
mupa ['poticmana — 34 monucH 3 epeBaKHOIO HETaTHBHOIO TOHAJBHICTIO MO0 OpraHi3allil BaKIIMHAIII.

Kniouosi crosa: Telegram, monmiTiaHa KoMyHikaiis, BakiuHaris, COVID-19, nuckypc.

SOURCES

1. Plakhta D. Telegram as a tool for political influence and manipulation. Texe- ma padioscypnanicmuxa. 2020.
Bum. 19. C. 88-94.

2. Stieglitz S., Dang-Xuan L. Social media and political communication: a social media analytics framework.
Soc. Netw. Anal. Mining 3(4), 1277-1291 (2012).

3. Tuja Khaund, Muhammad Nihal Hussain. Mainuddin Shaik & Nitin Agarwal: Telegram: Data Collection,
Opportunities and Challenges. SIMBig 2020: Information Management and Big Data, pp 513-526.

4. Ckananpka O. B., Jlesindopmanis mono Covid-19 y comiansaux Mepexax. Hayka ma cychinbhe scumms
Vipainu 6 enoxy enobanvrux euxnukie moocmea y yugpogy epy (3 Haromu 30-pivuus IPOTOJONICHHS HE3aJICKHOCTI
VYxpainu Ta 25-pivus npuitaaTts Koncerurynii Ykpainu): y 2 T.: marepianu MixHap. Hayk.-mpakT. koH}. (M. Oneca,
21 tpas. 2021 p.) / 3a 3ar. pen. C. B. KiBanosa. Oneca: BupaBuuumii nim «[enbBetnkay, 2021. T. 1. C. 703-705.

5. Denis Shmyhal. Telegram channel. URL: https://t.me/Denys_Smyhal

6. Volodymyr Groysman. Telegram channel. URL: https://t. me/VolodymyrGroysman

YK 159.99
®AKTOPH, SIKI BILIUBAIOTHh HA IICUXOJIOTTYHE BJIATOIIOJIYYYSA CIM’T

O. B. Mapxyw, FO. B. Kywnip

Anomayia. Y craTTi momaHa iHGOpMAIIis PO JOCHTIKEHHS OCTaHHIX POKIB Y cdepi MCUXOJIOTITHOro OJIaromo-
JIy4ust y Mexax ciM’i. BrumB ciMeiiHoro crany, ciMeidHHMX 3B’S3KiB, CIIJIKYBaHHS, CIMEHHUX pHUTYyalniB, OaTbKIBCHKOTO
JIOCBi/ly, HEHOPMaTHBHUX CIMEHHUX IOJIil, HASIBHOCTI Ta BiZACYTHOCTI AiTEH, IOSIBM HOBOHAPOKEHOTO Ha PiBEHb ICH-
XOJIOTIYHOTO OJIaronoiryyus Ta BIUIMB 0AThKIBCHKOTO JIOCBily Ha PiBeHb OJIAromnoyqysi JOPOCIHX.

Kniouosi cnosa: d6aaromnonyyds, macTsl, 3a/0BOJICHICT )KUTTSIM, CiM s, CIMEHHI BITHOCHHH.

Beryn. CiMeiiHi CTOCYHKH BiiTpatoTh EHTPAIbHY poiib Y (hopMyBaHHI MCHXOIOTIYHOTO OJ1aro-
MOJTyqusl JTFOAWHH MPOTITOM YChOTo KHUTTS. [lcuxomnoridyde Omaromonyuydst y ciM’i 3aJIeKUTh BiJ
SKOCTI CTOCYHKIB: Tl, XTO nepeOyBae B HEOJIaronojayyHOMY IIIH001, YacTillle MOBILAOMISIOTH MPO
CUMITOMH JIenpecii Ta MOTIpIIEeHHS 3I0pOB’ s, HIX Ti, XTO TiepedyBae y MIacIuBOMY ILTIO01, TOI SIK
LIaCIMBUN NUTIO0 MOXKE MOM’SIKIIMTH HACTIIKM CTPECY 3aBASKU OUIBLIOMY JOCTYIY J0 €MOLIHHOT
MiATPUMKH.

VY nocnimxenHi ciMelHux putyaniB y Hosiil 3enanaii 1 iX BIUIMBY Ha OJIaronoyiyqysi 4WieHiB
ciM’1 OyJI0 IIpoaHaIi30BaHO, SIK JIIOJIA MTOBOAATHLCS Y IOPOCIUX poJisaXx. JlormomMora 4jieHaM CBO€ET cim’1
OB’ s13aHa 3 O1TBIIT BUCOKUM PiBHEM IUJIECIIPSIMOBAHOCTI, CAMOTIPUMHSITTS Ta MO3UTUBHUX CTOCYHKIB
y YOJIOBIKIB, TOJII SIK 3arajbHa JIOTIOMOTa iHIIUM TOB’s13aHa 3 BUII[OI0 METOI0 Ta CAMOTIPUHHATTSM y
xiHoK [1].

CiMeiHMIA CTaH CTAHOBUTH 3HAYHHMH 1HTEPEC Y BUBUCHHI IICUXOJIOTTYHOr0 Onaromnonyqus. Oapy-
KEH1, TOPIBHSHO 3 PO3MyUYEHUMH, OBIOBUIMMH a00 HIKOJIW HE OJIPY>KEHHWMH, MAIOTh BUIIY METYy B
KUTTi, IPUYIOMY TaKi BIJIMIHHOCTI YaCTKOBO TOSICHIOIOTHCS COIIaThHO-€KOHOMIYHUMHU pecypca-
MU [2]. AHanoriyHo, OyTH PO3IYYeHUM 1 HIKOJIM HE OJPYKEHHM HETaTHBHO BigoOpakajocs Ha 3a-
rajJibHOMy Ojaromnoiyydi (Bcl 6 IIKaja pa3oM y3sTi), Xo4a OBJOBLII Ta HIKOJIM HE OJIPYXKEH1 KIHKU
MOBIAOMIISUTH TIPO 3HAYHO BUINUN PIBEHb 3araJibHOTO OJIaromoiydds, HiXK YOJIOBIKA B THX CaMHX
noapykHix rpymnax [3]. HaBmaku, caMOTHI KiHKH JOCATIIH KpaIUX Pe3y/IbTaTiB, HiXK 3aMiKHI JKiH-
KH, I0JI0 PiBHS aBTOHOMII Ta ocoOucTicHOTrO 3poctanus [4]. [lepexin 10 po3nyueHHs a00 BIIBCTBA
OyB MOB’SI3aHUH 13 MOTIPIICHHSIM OJIaromoayddsi, OCOOIHMBO IS KIHOK [4], Xoua Ha OJaromoayydds
TICHIS PO3TYUYEHHS BIUTMHYB TOIIYK CEHCY y CBOil AisuTbHOCTI [5]. Tlinkpecnroroun O1aronomyyds siK
3aXUCHUI pecypc, JTIOIU 3 BUIIOI CAMOOIIIHKOIO Ta ONITUMI3MOM Kpallle afanTyBajucs A0 MOAPYK-
HiX BTpar [6].
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