MPOAYKTUBHOCTH CYOBEKTOB M OOBEKTOB, CpeOu KOTOPHIX Hambojee mNpoayKTUBHBIME sBisoTcs KK ¢
MIEPMHUCCUBHBIMH TJIArojaMu, B KOTopbix Y — abctpaktHas cymHocTh 1 B KK ¢ riaronamu npuHyxiaenus, rae X —
abcTpaKkTHas CyIIHOCTb.

Kniouegvie cnosa: xay3aTHBHasi KOHCTPYKLUS, OOBEKT, CYOBEKT, IJIarojbl NPUHYKACHHS, NEPMHUCCHBHBIC
TJIaroJibl.

Abstract. The main concern of the article is to analyse CCs with compulsion and permissive verbs based on
the English language material in W. S Maugham’s novel «Theater». The methodological basis of the work includes
three types of linguistic analysis: definition, componential, and quantitative, which are enhanced by methods of
observation and comparison. As a result of the study, the sentences in which compulsion verbs and permissive verbs
function as causative ones were singled out and analyzed. Quantitative calculations of the empirical material were
performed to identify the productivity of subjects and objects, the most productive of which are CCs with permissive
verbs, in which Y is an abstract entity, and in CCs with compulsive verbs, where X is an abstract entity.

Key words: causative construction, object, subject, compulsive verbs, permissive verbs.
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YAK 811.111276.6:687.016(045)

3AT'AJIBHA XAPAKTEPUCTHUKA JJEKCUKH IHIYCTPII MOJIU B
BPUTAHCBKOMY BAPIAHTI CYYACHOI AHIJIIMCBKOI MOBH

B. A Cimuyx

Anomayis. CTarTio NPUCBSIYEHO MOJAHHIO 3aralibHOI XapaKTePUCTUKK JIGKCHKH IHAYCTpii MOAM B Mexax
koHienty «fashion» Ha (akTdHOMY MaTepiati OpUTAHCHKOTO BapiaHTy CydacHOI aHIIIIHCHKOT MOBH 3 (DOKYCYBaHHSIM Ha
OKPEMHUX CEMaHTHYHHX Ta CTPYKTYPHHX acleKTaxX aHaji30BaHO! BUOIPKH JIEKCHYHUX HOMIHAIIiH, chOpMOBAHOT Ha OCHOBI
JIEKCUKOrpadiuyHUX JoKepes. 3’sICOBAHO 3HAYYLIICTh JIEKCUKOHY IHAYCTpIl MOOM JUIsl Cy4acHOi OpUTaHChKOI
KOMYHIKaTHBHOI CIUIBHOTH, BHOKPEMJIEHO TpPYIM JIEKCHYHHX OJAWHHUIL 32 KOHKPETHUM CIOCOOOM TBODEHHS,
c(pOPMOBAHO JICKCUKO-CEMaHTUYHI TPYIH B CTPYKTYPI JICKCHKO-CEMAaHTHYHOTO 1moJist «fashiony.

Kniouosi crosa: Mosia, KOHIETIT, JIGKCUYHI OJMHHULI, JIEKCUKO — CEMaHTHUYHA TpyIa, CTPYKTypa.

Jlekcuka iHIycCTpii MOOM Ha PI3HOMAaHITHOMY MOBHOMY Ta MOBIICHHEBOMY Matepiaii €
3HAYyIIO0 NPOOJEMATUKOIO JJsl CY4YaCHUX JIHIBICTUYHHUX JOCHIDKEHb B MOJIKYJIBTYPHOMY
KOMYHIKaTUBHOMY coriymi. OfHa 3 HaWBaXJIMBIIIMX XapaKTEPHCTUK KaTeropii Moam — OyTH
LIUTbOBUM O0’€KTOM CYCHUIbCTBA, JAl0YM MHOMY MOXJIMBICTh CaMOCTBEP/KYBaTHCh Ta
BUPI3HATHCH, a (EIIH-THIYCTPis BXKE JaBHO CTaja YacTUHOIO Oi3HECy, 1HCTPYMEHTaMH SIKOTO €
pI3HOMaHITHI TeMaTHuHI XypHaiH, OyKJIeTH, ra3eTd, Tele0aueHHs Ta IHTEpPHET, 10 aKTUBHO
BUKOPHUCTOBYIOTBCSI [UISI TPOCYBAaHHS MOAHHUX OPEHJIB 3a JIOTIOMOTOI0 PEKJIaMH, 1 Jal0Th 3MOTY
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JOCITIJKYBaTH KOHIIEIT MOIY Ta ii CKIaJ0BI B MeXax Bi3yaJbHHX 1 BepOaIbHHUX 3pasKiB i
¢dparmenTis [1: 16-17].

Axmyanvhicms JTOCTIDKCHHS TPYHTYEThCS Ha 3aI[iKaBJICHOCTI JIHTBICTIB y MHTaHHSIX
CTaHOBJICHHS, PO3BUTKY Ta (OpMyBaHHS CIOBHHKOBOTO CKJIaay JOMEHY IHAYCTpii Moau,
OPOAYKTHUBHOCTI CHUCTEMHHMX 1 CEMAaHTUYHHMX CTPYKTyp, LI0 HOro BepOani3yloTh B Cy4dacHIH
aHTTNCHKIN MOBI, a came B ii OpUTaHChKOMY BapiaHTi. Mema 11i€1 HAyKOBOT PO3BIAKH MOJIATAE Y
NOJJaHHI 3arajibHOi XapaKTEPUCTHKH JIEKCUKU 1HIyCTpii Moaum B OpUTaHCHKOMY BapiaHTi
cydacHOi aHTJiHChKOI MOBU 3 aHANi30M OKPEMHUX CTPYKTYPHUX 1 CEMaHTHYHUX AacMeKTiB
OJIMHUIL (DAKTHYHOTO MaTepiany HOCHiKeHH. 06 ekmom 00CniodiceHHs: BACTYTIAIOTh JICKCHYHI
onuHUII cdepu 1HAYCTpii MOIM B OpPHUTAHCHKOMY BapiaHTI Cy4acHO! aHIUIMCBHKOI MOBH, a
PEeIMETOM HAyKOBOI CTYHIl — iX CEMaHTHYHI Ta CTPYKTYpHI 0coOIMBOCTI. Mamepianom nis
BUKOHAHHS HAYKOBOi PO3BIAKM CIYTYIOTh JIEKCHYHI OJUHHII Ha TMO3HA4YeHHsS peaiiil cdepu
iHgycTpii Momm obcsarom y 290 oguHMI, BigiOpaHi METOAOM CYHITBHOI BHOIPKH 3
JeKcuKorpadiyHUX HKepes OpUTaHCHKOTO BapiaHTy Cy4acHOi aHTIINHChKOT MOBH [2; 3].

Mopna € omHiero 3 (GopM KyJbTypH, IO OC3MOCEPEIHBO BIJOWBAETHCS HA CTHI JKUTTS
CYCILIILCTBA, KOTO BOpaHHI, MOBEIHIII Ta BIIHOMIECHH] 10 PI3HUX MOJHHUX TEYill 1 CTHIIIO OJATY.
VY cdepi Moan oAT € YHIBEPCATBHOIO, THYYKOIO, THHAMIYHOIO Ta 3[aTHOIO JI0 3MiH KaTeTOpi€ro.
Mopa € oTHUM 3 BOXJIMBUX YNHHUKIB, KU TUKTYE Ta PEryJIO€ CYCIIIbHI 3B’ A3KH MiXK JIIOJIbMU
PI3HUX COIIiQJIbHUX TPOIIAPKIB, MAlOUM BIUIMB HAa 30BHINIHICTH JIOJCH Ta CEpeNoBHIIE iX
ICHYBaHHs, pearyroun Ha OakaHHA 1HAMBIAA TEpeayciM Bi3yaJbHO BHOKPEMUTH cebe 3-TIOMIXK
IHIIWX 1HJMBI/IB COUTBHOTH, TOTPUMYIOUYHCH aKTyaJIbHUX MOJHUX TEHAEHIH [4, c. 23].

CryniroBaHHS JIEKCUYHUX OJMHUIL € MOMJIMBUM 3aBASKH 1HCTPyMEHTaM Ta METOAaM
JIEKCUKOJIOT1] — Trajly3l MOBO3HaBCTBA, SIKa BHUBYA€ CIIOBHUKOBUM CKJIaJl MOBHU (JIEKCHUKY),
3HAUEHHS Ta BXKMBaHHA CIiB, iX Miclle B CHUCTeMi 3HA4€Hb Ta CIIBBIJHOLIECHHS 3 I1HIIMMHU
OJIMHUIISIMUA MOBH. 3aBJISIKH JICKCHKOJIOT MH Ma€MO MO>KJIMBICTh JOCIIKYBaTH, TOEJHYBATH Ta
301BIIYBAaTH OOCST CIIIB Y CIIOBHUKOBOMY CKiali MoBH [5, c. 13]. Jlekcuka nomMeHy iHIyCTpii
MOIU B OpUTAaHCHKOMY BapiaHTI Cy4YacHO! aHTIJIHCHKOI MOBH peaji3yeThCsi Ha PiBHI MOBHHUX
OJIMHMIIH Ha TIO3HAYEHHS OJISTY, TOJIOBHUX YOOpIB, B3yTTs, aKCECyapiB, CTUJIIB, 3a4iCOK, BIIACHHX
HOMIHAIiil BUPOOHUKIB OJATY Ta JIIOJEH, SKi € MOIIMPIOBAYaMH MOJHUX TEHJAEHIH. 3BepHEMO
yBary Ha Taki JIeKCeMH: dress, style, behaviour, new, identity, designer, admiration, way of life,
shape, force, creation, consumer, superiority, fair, show. KI04oBOI0 JEKCeMOI0, MO iX
o0’eqnye, € “fashion”. Jlna Toro, mo0O 3po3yMmiTH (GYHKIIO 3a3HAYCHOI peanii, BapTo
BUOKPEMHTH ii 6a30Bi o3HaKU: «lt’s an elitist world, fashion is» ‘Mona € MiKpocBiTOM’, «one of
fashion's most respected and imaginative talents», ‘Mona € cepor misuIbHOCTI’, «next fall’s
fashions», ‘monma € kKoHKpeTHHUM ctwiem’ [4, c.51]. dikcoBanuMH y JIeKCUKOTpadiyHUX
Joxepenax AediHImisIMA HaBEICHOI peanii €: «popular style at a particular time» ‘TONyIsIpHUAA
CTWJIb B TIEBHUU 4Yac’, HANPUKIAA, aHTI. clothes, hair, make-up, «manner of making something
using hands» ‘cnocid6 BUTOTOBIIATH IIOCh pyKamMu’, HAIPUKJIAMA, aHTI. she fashioned a dress for
herself for important party; «the business that involves producing and selling new styles»
‘0i3Hec, KU Tmependadae BUPOOHUIITBO 1 TPOJAX HOBUX CTWJIIB’, HaNPUKIAM, aHTI. girls like
fashion magazines [4, c. 87].

[TocTiiina 3MiHa CMaKiB COIIYMY MPU3BOAMTH IO HEOOX1THOCTI OHOBJICHHS MOJHHX TEUiM,
NOSIBU HOBAaTOPCHKUX MOJICNIbEPIB Ta XYJOKHHKIB, sKi, B CBOIO 4Yepry, JUisl TOro, Iod
BUJIJTUTUCh, CTBOPIOIOTH HOBI HAa3BU BjacHUM BupoOam. HoBi nexcemu, 110 3’SBISIIOTHCS,
HA3UBAIOTHCSI HEOJIOTi3MaMH — CJIOBA Ta CJIOBOCIIONYYEHHS, SIKI BHHHUKAIOTh B IPOLECI 3MiH
JKUTTS CYCIIbCTBA Ta F€HEPYIOTHCS HA I OCHOBI, CTal0YM HOBU3HOIO y CIIOBHUKOBOMY CKJIaJi.
Ha po3BUTOK HEOIIOTiI3MIB Ta MOJHOI 1HAYCTpii BIUIMBAIOTh TaKi YHHHUKH, SK: KIHOMUCTEITBO
(Madonna wannabee), xiHo4ya emaHcunaiis (power suit); TOJITUKO— €KOHOMIYHUMN BILJIUB
(utility garments); comianbHUN pPO3BUTOK (dress-code), 30UTBIICHHS yBarm 10 3J0POBOTO
XapuyBaHHsI (Sport wear), BIOCKOHAJIEHHS IPOMHCIIOBOTO BUPOOHUIITBA (perfumed outfits).

C10BO BHCTYIIa€ OCHOBHOIO OJJMHMIICIO MOBH, SIK€ Ha3UBA€, Ja€ O3HAKY Ta BU3HAYA€ CTaH
spumia [6, c.22]. OCHOBHHM 3ac000M, SIKMH JIETEPMIHY€ 3MICT CJIOBa, € MOTO 3HAYEHHS, IO
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YTBOPIOE, MOPIBHIOE Ta 31CTaBIIsi€ HOTO BHYTPIIIHI 3B’ s13KHU. TakoXk, CII0BO BUCTyHAa€ MPEIMETOM
BUBUCHHS HE JUIIE JIGKCHKOJOrii, ame i cemacionorii [7, c. 18]. Cemacionoris (Big rpem. —
s€masia — 3HaYeHHs, 3MicT 1 16gos — coBo) (a0 JIeKCHYHA CEMaHTHKA), HEPO3PUBHO OB’ s3aHA
13 JIGKCUKOJIOTI€10, BUCTYTA€E PO3A1IIOM MOBO3HABCTBA, 1110 PO3TJISLAA€ CMUCIOBHM KOHIIETIT MOBU
[8, c. 32-40]. Oxpim cTyzitOBaHHS CEMAaHTHKU OKPEMHUX JICKCUYHUX OJMHHIID Ta iX JICKCHYHOTO
3HAauYEHHS, BJIACHE, CEMAacioJorisi 30cepeIKy€eThes 1 Ha Gopmax cliB (CEMaHTHUIll TpaMaTUYHUX
3HAaYeHb), 00 €KTOM y MEKax HAmol HAyKOBOI PO3BIIKH IMOCTAIOTh 3HAKOBI MOBHI OJIMHHIII
nomMeHy moau [9, c. 3-4].

Ha nouatky XX CTONITTS B JHIBICTHII OYJI0 BUOKPEMIICHO TOHSTTS «CUCTEMHICTh MOBMY. Ii
OCHOBOIO € CX0XICTh 200 BIIMIHHICTb JIEKCEM, SIKI MaIOTh B3a€EMO3B’SI30K 3 JIEKCEMaMH 1HIIIHUX TPYIIL.
Ha cucremHi BiIHOIIECHHS BIUIMBAIOTh 3MiHM B JIGKCHYHOMY CKJIaJi MOBH, TOMY CTPYKTYpHO-
CEeMaHTUYHA CHCTEMa BIIOPSAKOBYE JIEKCEMH Y BIATIOBIHI MIKPOCHUCTEMH Ui TOTO, 1100 BOHU HE
KepyBaJIHCS Xa0TUYHO. JJ1s IIbOTO iCHY€ CHCTEeMHa BIOPSAKOBAHICTD, III0 BU3HAYAE MTapaUrMaTHIHi
Ta CHUHTarMaTW4Hi BifgHOmIeHHA. [lapagurMaTudHi BiTHOIIEHHS CTOCYIOTHCSI BHYTPIIIHBOL
CIUIBHOCTI Ta BIIMIHHOCTI CJIOBa, a caMe: CHHOHIMII (momiOHOCTI CJiB), aAHTOHIMIi
(mpoTHCTaBNeHHs), TIMOHIMII Ta TiMmepoHiMii (CMHCIOBa CHCTEMHICTh ciioBa). CHHTarMaTu4Hi
BIJIHOIICHHS BH3HAYAIOTHCS TOENHAHHIM OIMHHI, SIKI NepeOyBaroTh Ha JIHIHHOMY piBHI Ta
YTBOPIOIOTH NIEBHY 3aKOHOMIPHICTh B YTBOPEHH1 MopdeM cioBodopM [8, c. 42].

[TosboBa opranizaiist JIekceM Tiepedadae HasBHICTD siipa Ta nepudepii. Aapom Buctymae
KJIIOYOBE CJIOBO, sKe (hiKcye cyyacHe abo erumosoriuHe 3HayeHHS. CHHOHIMIYHI (1HKOJH
AQHTOHIMIYHI) Ta aHAJIOTIYHI JICKCEMH yTBOPIOIOTH OCHOBY JIJISl TIPUSICPHOTO KOHIICTITY OIS, Y
CUCTEeMI JIEKCUYHUX HOMIHAIlIil Ha MO3HA4YeHHs peaniid chepu 1HIYCTpii MOIU B CTPYKTYpHIH
TUTOIIMHI CHOCTEPIraeThCsl HAsIBHICTD TaKUX OCOOIHMBOCTEW: 1. pOOBI CHONYYEHHS, IO MArOTh
CHIIbHE MOHATTS, (clothes-dress-tent dress); 2. anHTOHIMIYHI BigHOUICHHS (under-, - upper-wear);
3. mapToHIMisI — 3MiHAa Ha3BM IUJIOI OCHOBHOI wacTwHH iHMIIOW (pilot coat — peacoat);
4. BITHOIIEHHS HECYMICHOCTI (Sport footwear- evening footwear).

Kii04oBot0 JIeKCHYHOIO HOMIHAIII€I0 B MeXaX JOMEHy Monau € oauHuus Fashion. Ilpu
pO3TAsAl €T JIEKCeMH CITiJT 3BEPHYTH yBary Ha ii CJIOBHHKOBI nediHiii: 1) fashion is a style that
is popular at a particular time, especially in clothes, hair, make-up, etc. 2) fashion is a popular
or the latest style of clothing, hair, decoration, or behaviour; 3) fashion a way of doing things.
Fashion is something that is popular or thought to be good at a particular time; 4) fashion is the
business or study of making and selling clothes, shoes, etc. in new and changing styles;
5) fashion is a style of clothes, hair, etc. that is popular at a particular time [5: 18].

HaiiGinpin BuUpa3HMMH ceMaMW HaBEICHHMX Bullle AeQiHINI BUCTYyHaloTh ‘style’ Ta
‘popular’. Tlpu 1pOMYy IX BIJOKPEMIIOBAILHUMHU cemamu €: ‘clothes’, ‘shoes’, ‘make-up’,
‘particular time’, ‘hair’. J1ns cTpykTypu3aliii KoHLenTty ‘‘fashion” BUOKPEMUMO JEKiIbKa HOTO
nedininiit: 1. style in clothes, cosmetics, behaviour, especially the latest or most admired style
YKp. ‘CTHJIb OJSITY, KOCMETHKH, TTOBEIIHKN OCOOJIMBO HAWOCTaHHIIMMKA a00 HalWO1IbIn Oa)kaHUiA
cTuib’; 2. mode yxp. ‘mMaHepa’; 3. dress, interests, etc., that are most fashionable, yxp. ‘cTaIb
JKUTTS, B IICHTPI SIKOTO 3aXOIH, OJIAT, IHTEPECH, 110 € HauMoHimuMu . HalOinpIn Bupa3HuMu
ceMaMy MpHBEICHHUX BuUIle NeQiHiliil BUcTymaioTs — ‘style’ ta ‘popular’. Ilpu upomy, ix
BIIOKpEMJTIOBAIBHUMHU ceMaMU €: ‘clothes’, ‘shoes’, ‘make-up’, ‘particular time’, ‘hair’ [10,
c.117]. TakuM 4YMHOM, HaBEIEHE MOHATTS XapaKTEPU3Y€ETbCS IMPOCTUM CEMHUM CKIIAJIOM 3
OCHOBHOIO CeMOI0 ‘style’ Ta CTpPYKTYpHOIO CKJIAIHICTIO Yepe3 3JaTHICTh MO3HAYaTH HE JIUIIE
CTHJIb OJISITY, @ M 30BHIIIHIN BUIIS 1 CUCTEMY [IiH, TOB’SI3aHUX 31 CTBOPEHHSAM MOJHOTO IMIIKY.
[ToxigHUMU JIEKCEMaMH KJIFOYOBOI JIEKCMYHOI OJWHHIN fashion € fashionability — the state of
being fashionable; fashioner — a person who fashions objects; fashionable — conforming to
fashion [6, c. 34].

[Ipu po3rasai CIOBOTBIPHMX ACHEKTIB JIEKCMYHMX OAMHUIL Hamoi BuOipku OyIio
BHOKPEMJICHO  HACTYIIHI ~ CTPYKTYpPHI  CIIOCOOM  CJIOBOTBOpPEHHs: MOp(QoJoTiyHMNA  Ta
CHUHTaKCU4YHUU [5, c.22]. HalnmpoayKTUBHIIIMM CHOCOOOM TBOPEHHS JIEKCHYHUX HOMIHALIN
JIOMEHY 1HAYCTpli Moau B Mexax MopdoioriyHoro crnocody € adikcamis (24,32 %): under-
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(underwear), out- (outwear); -ed (pleated skirt, cuffed jeans, felted hat), -let (capelet); -ie
(panties, lingerie); -ing (leggings, dressing gown, smoking jacket); -et/-ar (loafer, slazer, popular
dress). Hactymuuii cioci6 — ycidenns, cknanae 2,79% (tux - tuxedo, wellies),

CUHTaKCHYHHMI THUI YTBOPEHHS JICKCHYHHX OJWHHIL CTaHOBHUTH 72,55%, BChOTO
156 HaliMmeHyBaHb. Horo OCHOBY CKJIQJIAalOTh OJTHO-, TBO- T4 TPUKOMITOHCHTHI JICKCUYIHI O[MHHUIII.
OOHOKOMITOHEHTHI JIEKCHYHI OJMHUII BKJIIOYAIOTh § HaliMeHyBaHb (7,59 %), y AKHX IMEHHHK
BUKOHY€ pOJIb: MpUYUHU (raincoat, rainment), pe3ynwTaTy (sweatband, sweatshirt), micus
(outwear), marepiany (coating, knitwear), 4acTuHU 1inoro (sundress). Hactymuuit cmoci6
JIBOKOMIIOHEHTHUM, CTaHOBUTH 56,74 %, Bkitouae 122 HaiimeHyBaHb. OCHOBHUMHU 3aco0amMu
i€l Tpynu BUCTYMAIOTh METOHIMIYHE Ta Mopdonoriune mnepeHeceHHs. NN  CTpyKTypa
nputamanna 77 onpuauusMm (35,81 %) (mullet skirt, newsboy cap); AN: atpuOyTuBHE
cioBoTBOpeHHs xapakrepHe Uit 30 ogunuus (13,95%) (high boot, flat cap ma in..); Ved N:
HACTyIHA 3a KUIBKICTIO TpymNa, B pOJi CTPYKTYPHOI OJWHUII BUCTYMA€E Ii€NPUKMETHHKOBA
dopma Participle 1, HapaxoBano 10 omunuue (4,56 %) (pleated skirt, layered skirt, knitted
dress); Ving N: CIOBOTBOpPEHHS 3a JIOIOMOIOI0 AIENPUKMETHUKA B POJl MPEHNO3UTHBHOIO
O3HAuYECHHsI, IPUKJIAJI0M BUCTYTNAIOTh 5 HOMiHaMii (2,32 %) (bowling bag, smoking jacket).

TpUKOMITOHEHTHI JICKCEMH BKITI04YarOTh 6 onuHUIs (7,60 %) Ta GOpMyIOThCS, TOJIOBHO, Ha
OCHOBI JIBOKOMIIOHCHTHUX. TakuM YMHOM, TMEPIIMX MBI JIGKCEMH MICTATh 3HAYCHHS JICKCEMH
KITI040oBOi. B Xomi [ocHi/KeHHS HasSBHOI CTPYKTypH OyJ0 BHOKPEMJIGHO TakKi THIH
cioBocrnonyyeHb: NNN: Bkitodae 6 HaiiMeHyBaHb (2,79 %). OquHuLi 1i€i rpynu OyayroThes 3a
MPUHITUTIOM POJIOBOTO 3B s13KY: (Lobster-Claw shoes, cat-eye glasses ma in..); ANN: yTBOpeHHs
JIEKCeM BiZIOyBA€THCS TAKOXK 3a MPHHIUIIOM POJIOBOTO 3B’SI3KY, MEPIIMM KOMIIOHGHTOM SIKOTO
BHUCTYIIA€ IPUKMETHUK, BChOro 5 HOMIHaIiM (2,32 %) (wide-felt shoes ma in..); NAN: ponoBuit
3B’130K Ha )OHI CTPYKTYpH IMEHHOT YaCTHHH, SIKa 3aBJISKH MMO3UIII] MPUKMETHUKA HAOyBa€e CBOTO
MOBHOTO 3HAYCHHS, BUOKpeMIIOeThCs y 4 HomiHamisx (1,86 %) (button front coat, body-
conscious dress); AAN: 3B’s30k OynyeTbcs Ha (DOHI aTpHOyTHMBHOTO BiTHOIIEHHS, BKIIOYAE
3 mominarii (1,39 %): (narrow flexible hat ma in..).

[Tpu mociimKeHHl OJUHUIb CEMAaHTUYHOT CUCTEMH CJIiJI BAOKPEMHUTH KOHKPETHI MOHATTS,
10 CTOCYIOTBHCS MOALTY CNiB. TakuM MOHSATTAM € JIEKCHUKO-CEMAaHTHUYHE T0JIe€ — YIPYITyBaHHs
JICKCHYHUX OJIMHHUIIb, IO 00’ €THAHI CHUILHUM 3HAYCHHSM Ta HECYTh IPEIMETHE, TIOHSITTEBE Ta
(dyHKLIOHATbHE HaBaHTAXEHHs. JICKCUKO-CEMaHTHUHI OJIs € MOB’sI3aHUMHU MK co0oro. Koxkne
1I0JIe MOYKE B3a€EMOJIISATH 3 HACTYITHHUM, 3aBJISKH CJIOBaM, SIKi HECYTh IIMPOKHUN CIIEKTP 3HAYCHB,
TOOTO € CKJIAAHUMHU a00 y3arajJbHEHUMHU JICKCUUYHUMH OJuHHLAMU [7, c. 18]. Jlns BupakeHHS
JIEKCUKO-CEMaHTUYHOTO TIOJIsI HOMIHAIN cdepu 1HIyCTpii MOau OyiI0 BHOKPEMIICHO JIEKCHKO-
CEeMaHTU4YHI I'pynH 3 HacTynmHuMu aerepminauismu: [. Clothes are things such as dresses and
trousers that you wear to cover, protect, or decorate your body, 2. Footwear are things that
people wear on their feet, such as shoes or boots, 3. Headwear are hats and other items worn on
the head; 4. Accessory is a thing which can be added to something else in order to make it more
useful, versatile, or attractive. Yci HOMiHAIli1 00’ €THYIOTh JIEKCeMH ‘wear’ Ta ‘thing’.

Ho mepmoi nekcuko-cemantuuHoi rpymnu ‘Clothes’ yiimno 139 HaliMeHyBaHb, IO
cTaHoOBUTH 47,93 % yciei Bubipku. s i€l rpynu CHiibHUM 3HaY€HHSM BHCTyMae ‘a piece of
clothing’. Ycepenuni rpynu BiIHOIIEHHS MK CyOrpymnamu OyAyrOThCS HAa OCHOBI MPHUHIIMITY
agToHIMIl: ‘unisex clothes’ 66 omunnns, 22,75 %.; ‘ladies wear’, 52 omunuii, 17,93 %.;
‘menswear’, 15 onunauns, 5,17 %. Jlpyra nekcuko-ceMantuyHa rpyna ‘Footwear’ HapaxoBye 34
onuHML, Mo ckinagae 11,72 % Bin yciei Bubipku. CiibHUM 3HaYeHHAM TpyInu € ‘covering the
foot’. JludepenmiitHi cemu: usage, season, a TaKOXX CEMH, SKI BKa3ylOTh Ha PO301KHOCTI Y
30BHIIIHBROMY BUTIsAL: material (loafers), fastening (derby shoes), heel (high boots), wedge
(spike heels), shape (flattforms). Tpers rpyna ‘Headwear’ mictuth 43 OAMHMII, IO CKJIaJa€e
14,82 %. Inrerpanbhoro cemoro € ‘head’. I'imeponiMamm BucTymaioTh material (woolle hat),
gender (cloche), shape (bobble hat), occasion (church hat), usage (sun cap), type of brim
(fedora), type of crown (cloche). YerBepra rpyma ‘Accessories’ Hamiuye 32 OJUHUIN, IO
ckmamae 11,03% Bim yciei Bubipku. ['omoBHOIO cemor0 BuUCTymae 'attractive’, mo Mae
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3HAYEHHEBUH 3B'S30K 13 cemamu ‘style’, ‘popular’. [T’sta rpyma ‘Fashion industry’ npencrasiena
72 nominauismu (33,48 %). Bona Bkitouae JeKisibka MIKpOIIOJIIB, IO MOXKYTh CTPYKTYpyBaTu
KOHIIETIT fashion. TaknMU MiKpOTIOJISIMU BUCTYTIAIOTh:

1. People who work in the fashion industry: (stylist — designer of fashionable styles of
clothing; model — a person who wears clothes so that they can be photographed or shown to
possible buyers). 2. Fashion companies: (fashion house — a company that designs and sells new
styles of clothes, shoes, bags, etc., especially expensive ones). HasBHe MIKpOTIOJIE € OCEPEIKOM
CTBOpEHHS Ta MONIMPEHHS MPOIYKTIB IHAYCTPIi MOJIU Ta POOUTH iX TOCTYMHUMH IJI YCIX TUIIB
cycminscTBa. 3. Things for encouraging people into fashion industry (presentation — an event at
which you describe or explain a new product or idea). Bun 3a0Xxo4eHHsS couiymy 0
HACITIiTyBaHHS THX YH 1HIIMX CTHJIIB BUKOHY€E OJIHY i3 TOJIOBHUX poJjeil. 4. People who use items
of clothes and make them popular (buyer — someone whose job is to choose and buy the goods
for a shop or company). Takox ciij 3a3HA4UTH, IO Cepe] 3acO0IB peaizamii CeMaHTUIHOI
CTPYKTYpH JIEKCUYHUX HOMIHAIIH TOMEHY MOJIM € METOHIMIYHHI Ta MeTadOPUIHMIA 3aCO0H.

MeroHiMiuHMH 3aci0  akTyalmi3yeTbCs 3a HacTymHuMu mnpuHiunamu (14,88 %):
1. reorpadiune moNOXKEHHS, ab0 Miclle BUPOOHUIITBA OAWHHIL OJAATY YU aKcecyapis.
Hanpuknan, Bermuda pants — Ha3Ba TOXOAWUTH BiJl MiCIisl, /Ie HAsIBHHUIA OZST HaOYB TOMIMPEHHS;
2. BijoMuil mepcoHaxk abo Bimoma ocoOHuCTicTh — John Lennon hat Ha3Ba IIAaNKW Ha 4YeCTh
ydqacHUKa My3udHOl rpynu ‘The Beatles’; 3.pin nisibHOCTI — Newsboy cap, HaiiMeHyBaHHS
TOJIOBHOTO yOOPY B3STO BiJl pOY 3aHATTS XJIOMYHUKIB, SIKI pO3HOCHUIU Ta3eTu; Bolo tie —KpaBaTKa
13 IyIIKOTO MIHYpPKA i3 BAXKKUMHU KYJISIMHA Ha KIHIIAX, 110 BUKOPUCTOBYETHCS YOIOBIKAMH IIiJ] 4ac
nonoBaHHsl; 4. matepian — Karakul — manka, Burotosnena i3 6apansdoi mepcerti; Chinos — chino,
JeTKa XJIONKOBAa TKAaHMHA, IO BUKOPUCTOBYETHCS UISI MIMTTS (POPMU KUTAWCHKHUX COJATIB;
5.mapka BupoOHunTBa — Crocs, TMN B3YTTS, SIKM BUIyCKae 3a3HavyeHa kommadis; Kangol —
KOMIIaHis, sKa BHUITYCKa€ TOJIOBHI yOopH; 6.TepeHeceHHs 4YaCTHHU Ha Iie — basque jacket,
Ha3Ba TOXOIUTH Bix OackiB. MetadopuuHuil moAin BiAOYyBa€ThCs 3a TaKUMH MPHUHIUIIAMHU
(6,51%) 1. cxoXicTbh 13 IPUPOIOI0, IPUPOAHUMU SIBUIIAMHU Ta TBapuHaMmu — tullip skirt, Lobster-
Claw shoes, turtleneck sweater; 2.30BHIIIHS CXOXICTh — cat-eye glasses, pencil skirt;
3. rpa¢iyamii npunmn — A-line skirt, V-neck blouse.

Omxe, B X0l JOCTIKEHHS OyJI0 BH3HAYEHO, IO MOJA € KYJbTYPHHM (PEHOMEHOM, SIKUI
MIOCTIHHO 3MIHIOETHCS Ta JOMOBHIOETHCS TiJ MPU3MOI0 CMaKiB 1 MOMNAMIB CycruibcTBa. llpn
O3Sl JIGKCUKH 1HAYCTpli Moau OyJI0 BHSIBJICHO, IO KJIFOUOBOIO OJMHUIICIO Y MEXKax TOMEHY
Mozu Buctynae ‘fashion’, sika Mae mmpoxuit criekTp aediHiiiii, TOJIOBHUMH 13 SIKHX €: ‘popular style
at a particular time’, ‘manner of making something using hands’, ‘the business that involves
producing and selling new styles’. Uepe3 3MiHy CMaKiB CyCIiIbCTBA Ta MOSBY BCE OLTBIIOT KITbKOCTI
HOBHX JIM3aiiHEPIB, a, BIJMOBIIHO, 1 MOJHUX TPEHIIIB 3’SIBIISIIOTHCS HOBI JICKCEMH Ha TMO3HAYCHHS
CTWJIIB Ta BHIIB OJAATY — HEOJIOTI3MHU. PO3INISTHYTO CHHTAKCHYHUI Ta MOpP(OIOTiUHMA criocoou
TBOPEHHS JIEKCEM JIOMEHY I1HIYCTpii MOJIM, BHUSBIIEHO, IIO JBOKOMITOHEHTHI JIEKCUYHI OJUHUII 3
Pi3HOIO (POPMYIIBHOIO CTPYKTYpOIO JOMIHYIOTH Ha PiBHI OAMHHIEL Hamoi BHOipku. CeMaHTHYHA
CTPYKTYpa KOHIICTITY fashion € TOBOJII CKJIQJHOIO, MiCTUTh MIKPOIIOJIS, JIEKCHKO-CEMAaHTUYHI TPYTIH 1
CyOrpyIy, CEMaHTHKa JEKCHYHHMX OIMHHIL JIOMEHY MOJM aKTyali3yeThCsi 3a paxyHOK, B TOMY
YHCITi, METOHIMIYHOTO Ta MeTa)OPUIHOTO CIIOCOOIB.

PesynbraT 1i€i HayKoBOi PO3BIKM € MEPCHEKTUBHUMHU JIi MPOBEACHHS MOAAIBIINX
HayKOBHX CTYIH 13 3aJTy4eHHSIM JIEKCHUHUX HOMIHAIKM pealiid iHAyCTpii MOJIU B OpUTAaHCHKOMY
BapiaHTi Cy4YacHOI aHIJIHCHKOI MOBHM 3 ypaxyBaHHSIM pPO3LIMPEHOr0 KOPIyCy BHOIPKH.
MOXITMBHMH TaKoX € JOCIHIIKEHHS CEMAaHTUYHHUX Ta CTPYKTYPHHX OCOOIHMBOCTEH 3a3HaUYEHOTO
IUTACTY JIEKCUKH B 31CTABHOMY aCIeEKTi Ha ()aKTUYHOMY MaTepiajii pi3HUX MOB.

Annomayus. Crathsi MOCBsIIEHA OOINEH XapaKTEPUCTUKE JEKCUKU HMHIYCTPUH MOJIBI B paMKaxX KOHIICHTa
«fashion» Ha QakTuyeckoM MaTepuase OPHUTAHCKOIO BapHAHTA COBPEMEHHOTO aHIJIMICKOIO sI3bIKA C
(dokycHpOBaHHEM Ha OT/AEIBHBIX CEMAHTHMYECKUX W CTPYKTYPHBIX acleKTax I[POaHAIN3UPOBAHHON BBHIOOPKU
JIEKCUYECKUX HOMHHAIMK, C(HOPMUPOBAHHOH HA OCHOBE JIEKCHKOrpaUYeCKHX HCTOYHHUKOB. Y CTaHOBIIEHA
3HAYMMOCTb JICKCUKOHA HWHAYCTPUHU MOJbl Jid COBPEMEHHOI'O 6pl/ITaHCKOFO KOMMYHUKATUBHOTO cColuyMa,
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BBIACJICHBl TPYIINbl JIEKCHYECKUX EAWHMI] B COOTBETCTBHHM C KOHKPETHBIM CIIOCOOOM CIIOBOOOpPa30BaHMS,
c(OpPMHUPOBAHBI JIEKCUKO-CEMaHTHYECKUE TPYIIIBI B CTPYKTYPE JIGKCUKO-CEMaHTHYHOTro 1oJist “fashion”.
Kniouesvie crosa: Mozia, KOHLIENT, TEKCHYECKUE €UHUIIbL, TEKCUKO-CEMaHTHYeCKas TPyIIa, CTPYKTypa.

Abstract. The article is dedicated to providing the general characteristic of the fashion industry vocabulary at
the level of "fashion" concept structure on the basis of lexical data of contemporary British English with a focus on
the individual semantic and structural aspects of the analyzed sample of lexical nominations, formed by means of
lexicographic sources. The importance of the fashion industry lexicon for the modern British linguistic community
is revealed, the groups of lexical units are distinguished due to their word-formation principle as well as a number of
lexical-semantic groups are formed within the structure of the lexical-semantic field “fashion”.

Key words: fashion, concept, lexical units, lexico-semantic group, structure.
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